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When it Comes to Construction Technology, Companies Are
Prepared to Provide Solutions That Really Work

Written by: A.D. Thompson for Constructor Magazine

Why do you think it has taken this long for construction to
adopt technological advances?”

It's been a sample question, in various iterations, on this topic,

for the past several years. The sources never balk. They answer.

And the “blame” generally falls on the construction side.

for contractors from takeoff to closeout, see the gaps in the

industry’s processes and are working hard to bridge them.

“Over the last 10 years,” says Rioumine, “there has been a huge
amount of progress in terms of contractors seeing the benefts
that technology can bring, starting to really trust that the tech
can make them more effective in fxing internal processes,
increasing productivity and saving both money and time.”

PROVEN SOLUTIONS

“Does it really help us?” It's a question that from one direction
seemed to have bolstered construction’s rep as an industry that
was slow to change, but in many cases that was merely holding

. N tech to the same standards it holds itself.
materials management platform that simplifes the process
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About the Article

This article was written by A.D. Thompsons and republished from Constructor
Magazine, a publication of Associated General Contractors of America. The
Associated General Contractors of America works to ensure the continued
success of the commercial construction industry by advocating for federal,
state, and local measures that support the industry; providing opportunities
for frms to learn about ways to become more accomplished; and connecting
them with the resources and individuals they need to be successful businesses
and corporate citizens.

Any views and opinions expressed in this article may or may not refect the
views and opinions of the Construction Management Association of America
(CMAA). By publishing this piece, CMAA is not expressing endorsement of the
individual, the article, or their association, organization, or company.
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